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Let’s make sense of energy



Eco CO2

Revenue
Key activities 60% growth 14m € in 2021
in past 3 years
Awareness Programs
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Energy-saving Studies

TBH Alliance PicoWatty

2014 - 2015 2019 - 2020
3200 French households 100 organisations & individuals
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Support & Awareness programs
personalised advice & material

@ udwi



Udwi Energy

Beta-test 2022

Go-to-market 2023

Electricity

Hot water
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Digital
footprint

Sustainable
consumption
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Zero
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Donnons du sens a |’ energle

Valda Stanley
Udwi Product Manager

Mail : valda.stanley@ecoco2.com

WWW.ecoco2.com

facebook.com/EcoCO2

linkedin.com/company/eco-co2
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https://www.ecoco2.com/

