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4 Years (2019-2022)
20 Partners
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Smart (Metering – Renewables – Storage – Heat Pumps)

Optimized by an/the (REACT) ICT Platform
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3 Pilots Islands
5 Follower Islands
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Citizen engagement

To achieve its goals the REACT project will need to 

involve the people living on the islands, not only for the 

installation of RES and storage solutions but also for DR 

programs to be successful.

Properly engaging users is important to the project’s 

success and on the longevity of the REACT solution 

after the project’s end!
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Citizen engagement – First Steps

• Establish the best, generally applicable criteria 

for recruiting islanders to become participants 

for demonstration RES and storage 

infrastructure solutions

• Develop tailored community-based actions 

and materials

• Attract/engage the best suited islanders to 

become participants for the demonstrations 

following the criteria

• Gather data on user practices, specific to each 

location, to guide the demand response 

strategy
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Citizen engagement – Later Steps

Evaluate and understand users to improve engagement 

and shape DR strategy using the User Centered Design 

(UCD)
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Engagement principles & strategy 
across project life-cycle
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Findings and Progress

• Survey and its findings per island (pubic report)

• Island level strategies and tools for engagement and DR design

• General publicity items for  REACT, online community formation

• Locally produced material for engagement

• Interviews

• Some (pre-Covid) meetings on islands to attract users
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Survey of 179 residents
31 Questions, 81 Variables 

• The reticence of the island 
communities to take part in the REACT 
projects pilots led us to conduct a 
survey to assess the pilot island 
communities’ perception of and 
readiness to engage with SGs and DR 

• The main aims are to inform how we 
engage the island communities in the 
goals of the REACT project and the pilot 
demonstrations of the REACT solution.

• The findings are also useful when 
considering the development of the 
REACT technical solution and the 
scenarios to be tested at the pilot sites 
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Running the survey 

• Caleta del Sebo in La Graciosa (Spain)

• 21 surveys collected 13% of pop 

• Carloforte in San Pietro (Italy) 

• 77 surveys collected 3% of pop

• Kilronan, Inis Mór one of the Aran Islands 

(Ireland)

• 81 surveys were collected 35% of pop 
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Select results from survey & analysis

The key findings of the survey are that many people living on 

the REACT pilot islands

• Are highly motivated to increase the sustainability of their 

homes contribute positively to the electricity grid and make 

financial savings 

• Are prepared to change their energy use behaviours

• Are unlikely to be motivated by community-based competitions  

• Have little or no understanding of the SG and the technologies 

required to interact with it

• Are averse to adopting SG technologies such as smart meters 

and home energy displays 

Public Report
D4.2 User Engagement Approach

https://react2020.eu/
Prof. Tracey Crosbie

t.crosbie@tees.ac.uk

https://react2020.eu/
mailto:t.crosbie@tees.ac.uk
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Select results from survey & analysis

• acceptance of DR technologies is higher in 
the more educated group

• a significant relationship between how 
flexible people are likely to be and how 
familiar they are with DR technologies

• the results show that the reported flexibility 
is related to the level of education
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Select results from survey & analysis

• There is a strong tendency to be willing to change the temperature 
in the home amongst those paying the highest energy bill
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Impact on user engagement

REACT’s User Engagement Strategy 

• The engagement strategy has to be appropriate for each island’s context, 

considering the local language, age of the residents and their education 

levels 

• Tailored to their level of familiarity with project methods and technologies

• Education regarding project methods and technologies should be 

engaging

• Communication routes should be continuous and persistent. 

• The financial benefits of REACT should be communicated alongside 

environmental and social benefits

• Whether to 
remain enrolled 

• What influences 
people to 
remain enrolled 

Persistence 

• Whether to 
respond 

• What influences 
the the level of 
response 

Response 

• Whether to 
enrole 

• What influences 
decision making 

Participation 
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Impact on user engagement

For design of DR Actions

• DR actions should not disrupt people’s everyday routines more 

than is necessary. 

• DR actions should be automated to ensure seamless 

integration into people’s everyday life.

• Override mechanisms should be designed into the platform 

when automation is used.

• Opt-out options should be included in DR contracts

• Whether to 
remain enrolled 

• What influences 
people to 
remain enrolled 

Persistence 

• Whether to 
respond 

• What influences 
the the level of 
response 

Response 

• Whether to 
enrole 

• What influences 
decision making 

Participation 



Some Samples:
Engagement literature: written & visual

17
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Translated Materials

La Graciosa visit: 

Communication Activities

Custom materials in Spanish

• A3 Poster 

• A5 flyer 2-sided

WP8
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Videos (youtube channel)

La Graciosa visit: 

Communication Activities

Video: 171 views total!

• ES: 72 views
https://www.youtube.com/watch?v=fLpgYiQdPoI

• EN: 99 views
• https://www.youtube.com/watch?v=vcxe1-Im4uM

WP8

https://www.youtube.com/watch?v=fLpgYiQdPoI
https://www.youtube.com/watch?v=vcxe1-Im4uM
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Video interviews with citizens

La Graciosa visit: 

Communication Activities

Series of 5 interviews with local 
residents (pending publication)

WP8
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Getting out to the mainstream media

La Graciosa visit: 

Communication Activities

Good media presence in local 
and specialised online media. 

Thanks to the support of partners, 
Ayuntamiento de Teguise and 
Orduña’s press release!

Link

WP8

https://comettech-my.sharepoint.com/:x:/g/personal/v_zerpa_comet_technology/ERPk9Rai8FNDjJBfWGUd1XMBVwoXyHB37--Zv7SRTf-wBg?e=83ZqIo
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Value Action Gap /

Deficit Hypothesis
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How getting it done might work

Smart Condo as an Example 

• Supporting Policy

• Incentives

• Hands Free Technological Solutions

• Turnkey Bundled Solutions

• Delivery by Business Partnerships

• Collective Self-Consumption on 
shared walls

• Transfer of Tax Credits C2B and B2B

• Decreto 110% - Improve by 2 Energy 
Classes and get a good deal

• Interoperable smart meters to 
renewables to appliances to HVAC

• It is easier to sell the renovated smart 
home as a bundle than selling each 
part independently

• Not many organizations are 
structured for such an integrated 
offering – alliances are needed ++++ 
you need an energy supplier working 
with you for optimal energy contracts
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How getting it done might work

Smart Condo as an Example 

• Condo has envelope problems
• Design retrofit to access 110% 

benefit
• Work with administrator + 

residents to form LEC
• Install Solar for collective self 

consumption
• Install fiscal certified blockchain 

enabled smart meters that enable 
P2P energy sharing

• Install single POD meter and work 
with energy supplier for new type 
of energy contract

Value Proposition:
• Access to renewable energy
• Avoidance of tax/distribution costs
• More efficient building via retrofit
• Use of tax credits to fund vast majority of work
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Scaling up – Aggregated Assets

Aggregated Assets / Energy Communities

• Where you own the grid infrastructure (LEC)
• Where you don’t own the grid infrastructure (VPP)

Key Aspects to Unlock Progress

• Supporting Policies and Incentives
• Key technologies (next generation smart meters)
• New Energy Contracts

Engagement Levers

• Public buildings (schools / sport facilities – both 
present in REACT)
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